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OK COOL

Trend Report

We're four years into our annual trend report, and

So this year, our trend report dives even further

we know better than anyone: if you're not

into the depths of the intemet. Not stopping at

evolving, you're going backwards.

TIKTok, but rather starting with it, and exploring all

the extraordinary niches of the web it's taken us,

Social platforms— once an afterthought for

and your audiences, to.

brands (and old school ad agencies, lol)—

continue to define the taste and trajectory of

Settle in, click through, screenshot, for god's sake

culture. Content never sleeps.

share it with your team/s, and let’s talk about what

it all means for you and

At OK COOL, social has been our unwavering

your brands.

focus since day 1. We're experts in culture, and

understanding why the things that hit, hit.

We know best how to do this for your brand. And

we love doing it. This report is our chance to

Co-Founder, OK GOO!

explore our passions and think bigger, and we

share it in the hope that these insights get you

just as excited.

@0K COOL Lid. 2024 All Rights Reserved
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[ It's education, butlike, it's actually fun

Is that you, web 2.0?

(ror—————
Je S

Let's leam from the best \
They understood the assignment: chaotic content " Gen Z

The theory of evolution but make it BRAT

Paris Hitton is miy tutor
' mmﬂeym*maﬁmmaﬂamhammjh@.
MNow i

 JOINTHE OK COOL

\

OK COOL
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woe .
Traditional leamning; lawful evil &

A lot has happened since all our ChaosinthelFYP report set
the tone of the day in 2023. Now is the time for us to check
In and take the temperature of content in this moment, right
here and now. So far in 2024, Reesa Teesa has had us in a
chokehold, the FourrSeasonstbaby rocked our world, brat
summer came @ndwent (but absolutely remains), and we
truly wish we could unhear “I'milooking foramaninfinance:"

lawful

._\___\m

The unhinged is alive and well. We've pushed further into the
comers of the internet In a constant search for
entertainment, information and original creativity. And no - neutral
matter the topic, there's someone with something to share ' , e

or add to the chat.

\‘:ﬁ - We let our Gen £
- intern do the edit
"'..\1‘_

You could call it ‘discovery’. And what is discovery if not
education with a rebrand? Audiences are desperate to learn
about almost anything. And while this may not be a new
phenomena, it's how they want to be learning that you
should take note of. It's not learning as a solution, or means to
an end. But as its own joy and entertainment.

evil

@0K COOL Ltd. 2024 All Rights Reserved



https://www.okcool.io/tiktok-trendreport-2023
https://www.tiktok.com/@reesamteesa/video/7335420025240554782
https://www.tiktok.com/@sobrizzle/video/7369772085859732778
https://x.com/charli_xcx/status/1830695037925237025
https://www.tiktok.com/@girl_on_couch/video/7363742421588512043
https://www.tiktok.com/@theartrevival/video/7389405005922569502
https://www.tiktok.com/@milwaukeepubliclibrary/video/7385588555072179502?lang=en
https://www.tiktok.com/@sobrizzle/video/7369772085859732778?lang=en&q=four%20seasons%20baby&t=1722360760545

OK COOL Trend Report 05

A
» V(QIf 40 ..L Al 1190 —-A|k-00

J N ACT -1 I 1 liC

>

0K COOL Ltd. 2024 All Rights Reserved




OK COOL Trend Report | 001 Class Is In Session

06

WELCOME TO THE
SCHOOL OF SOCIAL

As any RuPaul fan knows, reading is fundamental. And the internet has given us an infinite amount of required reading. Our worlds are

now intertextual and ever-evolving, and the online spaces we occupy are constantly conversing with one another. From TikTok to Substack,
the platforms have become our personal tutors. It's here that we're discovering and grappling with the world around us.

But if TikTok is our new search, how has that changed the way people want to have this thirst for information actually communicated to them?
It's the TikTok-ification of our education; it's engaging and conversational and makes the exploration of ideas inviting in completely new ways.

{  Q learn about literally anything...| &2

75% OF USERS FEFL EDUCATED

WHILEUSING TIKTOK oo

@0K COOL Ltd. 2024

All Rights Reserved



https://www.hunterlodge.co.uk/why-tiktok-is-a-must-have-for-universities-looking-to-stay-ahead-of-the-curve/#:~:text=%E2%80%9C75%25%20of%20users%20feel%20educated,content%20teaches%20them%20something%20worthwhile.

OK COOL Trend Report | 001 Class Is In Session 07

THESITAIS:

THE
PEOPLE

HAVE STEP INTO THE LIVING ENCYCLOPEDIA:
SPOKEN. HOWSEARCHISBECOMINGSOCIAL

Each year, we undertake our own
major assignment, conducting

research interviews and surveys 'GEN Z SAID WHEN “GOOGLING" THEY ARE

from both our OK COOL
community (the coolest kids on ACTUALLY SEARCHING ON TIKTOK.

the internet themselves) and all of
you out there in the world.

Speaking with our global network

of Gen Alpha, Gen Z and Millennial OF YOU SAID THAT TIKTOK HAS INFLUENCED
audiences, we examined the YOU TO LEARN STUFF; cook: listen to new
relationship between you, social music; try new hobbies; travel; not give a f*ck.

media and URL spaces, what it all

means in 2024. @OK COOL Ltd. 2024 All Rights Reserved
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https://www.tiktok.com/@logagm/video/7412239697637805318
https://www.tiktok.com/@ethanleyland/video/7406711386253954336?lang=en
https://www.instagram.com/p/C5YeiwkLtG9/
https://www.tiktok.com/@gianlucabusani/video/7250531878195711258?_r=1&_t=8pqvXsgmoLZ
https://www.tiktok.com/@kay_raymond/video/7398265130187853099?_r=1&_t=8pqvOeWqYBE

OK COOL Trend Report | 001 Class Is In Session
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'. ) COOKING / el | UPSKLLING
9 Pae - & Graphic design
T - i Sewing

Cooking Tips

Makeup routines
Baking & Cooking

' Gua Sha
HDN'-..'# to cook potatoes y t "\ g Fashion styling
ew recipes to try cookin = .
; .~ WELLNESS Readng

- ﬂ Skincare
Journaling and meditation

Gardening

Skincare

WHJAF?ONH-E e-

g WE ASKED, YOU ANSWERED: (e
£ o '~~/HOBBEES | [79% OF PEOPLE SAID SOCIAL MEDIA S
2 panwgsions | HAS HELPED THEM UPSKILL g

Female DJing - . .

paNR D

- Hiking
Bouldering
Tennis

* Running , |\
@OK COOL Ltd. 2024 All Rights Hese:c]



https://www.tiktok.com/@getcrockd/video/7405456203863575826?_r=1&_t=8pp6ylN2wiH
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DISCOVERY
WHAT'SIN ¢
SHOWS IN NEW YORK/ %f“w.fﬂff".m?ﬁ*?
- sad facts about ;:;igec};s - "' N3
¢ tl hat ml.ilg Z:tb:giq Enur j _
S — WHO IS PLAYING DRUMSHEDS HOW TO GET THERE
[ THE NEVER ENDING LOOP OF \

UCATION .
GLUTEN FREE IN THAI

Jwi'“

MUSIC PRODUCTION LEARN THAI

f1g:03 Kﬂu f

VL DL TRACKEDITING ' SIDEHUSTLES FOR TRAVELL
POWER, THEKIDS ——
HAVE CONTROL EDUCA

We're smarter and savvier when taught
by our mates. Recognising familiar fig. 04

faces supercharges our leaming.
@0K COOL Lid. 2024 All Rights Reserved



https://www.tiktok.com/@estherutami/video/7227423110285348122?q=beginners%20sewing%20tutorial%20in%2030%20seconds&t=1727025003336
https://www.tiktok.com/@mad_about_food/video/7148144665387126062?_r=1&_t=8pwLVvUgk2z
https://www.tiktok.com/@tinyfriendsclay/video/7363730116280667424?q=diy%20clay%20bowl&t=1727024919599
https://vm.tiktok.com/ZGeo631SY/
https://www.tiktok.com/@rspb/photo/7385918005428981025?lang=en

And The Porfect Formula?

(CHAOTIC)

ENTERTAINMENT

(DISCOVERY &)

EDUCATION

-« 7
AWORMHOLE OF CONTENT AND EXPERTS
ON THEMOST HYPERNICHE TOPICS
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4 Drinks That Are
Great For Your Health

P 5&;5 =2
=== 4 tips that N
g hormonal imbalance =%

LY
-9

-
one step clmﬁ ahealthicr you

‘f'

@ ilamerriellorre

EY |\

1

| GUTHEALTH\| |

your sign to look into your
gut health and start taking...

> 3.1M

{1

“I'm very into health, but

:| TikKTok shows me exactly

what | need to be doing, like,
Intemnally, like detoxing, just
everything to get my mind
and body right.” ©

g depthsofwikipedia ©

depthsofwikipedia @ she was in her prime!!

> depthsofwikipedia @ | learned about Number 16 on twitter
fram someone called "elizabeth handgun® thank you

Number 16 (spider)

Article Talk
vr,
Mp

Number 16 (c. 1974 = 2018), also known as

#16.'"" was a wild female trapdoor spider

She lived an estimated 43 years and
became the longest-lived spider on record,
beating a 28-year-old tarantula who previously
held the title.!"

2016, it was not of old age but from a parasitic

When Number 16 finally died in

wasp sting.'<

—°"Getting deeper into fashion.
Leamning more about the history,
leaming more about the shows,
learning more about the culture
that surrounds it. Like the
problematic people, the good
people, the new designers and
stuff like that.”

J The Cultural Tutor & a :
Ancient people knew the earth was round,

And about 2,240 years ago a man called Eratosthenes calculated its
circumference within 1% of the correct figure... with a stick,

(%)
-
- .

Why learning MODERN
) FASHION HISTORY will §

@O0K COOL Ltd. 2024

All Rights Reserved



https://www.tiktok.com/@iamerriellorre/video/7374234234262785322?q=gut%20health%20journey&t=1727025078134
https://www.tiktok.com/@drpedinaturalhealth/video/7363006620957232426?q=what%20can%20i%20drink%20thats%20healthy&t=1727025870749
https://x.com/culturaltutor/status/1605033492093423616
https://www.instagram.com/p/C7Qn9w-uDnt/?img_index=1
https://www.tiktok.com/@ellahewit/video/7348543380353191200
https://www.tiktok.com/@ryanyipfashion/video/7273420374174338309?q=why%20learning%20modern%20fashion%20history%20will%20help%20you%20&t=1727025310925
https://www.tiktok.com/@rebeccaaleigh/video/7325898387507645727
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Step One

Content is introduced to your FYP

POV: Rishi Sunak
announces national
service is backdated

001 Class Is In Session

[< Q rishi sunak 18yr old army
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©Q Itn Productions - Camden
50K views on poiis of thes placo

ey

-.lﬂrum?HTnn -

Got to catch me first . #nationalservice
HRizhiSunak #leremudine

Q) Search - national service uk 2024 age cutoff

Suggested search

bar introduces you

to content only on

that topic/question

£ Q) national service uk 2024 age cutoff ) e

Top \deos Users

Sounds Shop LIVE Plac

Rt i Wi [ ST P

Conservatives plan to
bring back mandatory
national service

rishi national service for
18yr olds rishi national ser...

The Tories, if they win, are
to bring back National Ser .

fffffffff

Rishi Sunak has vowed to

Rishi Sunak's promising to

N

(D

)
#

national service uk 2024 age cutoff > ]

e =t - Late |} o -
# O il | | - ]
—— 1 |
% | 5
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S < 4 i F_ i - "
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(.1 rishi sunak 18vyr old army

M

when they turn 18. Let me explain. |
SOYEE BTN CT—

. Green Screen | 2w

it e B mﬁ;

wishi Sunak 53 "lmnmmﬂmmyamm %
9in the army < #rishisunak #prime... ﬂ'IﬂfE

Step 1 hree

Wormbhole of information
begins with suggested
search bars/content expands

@OK COOL Ltd. 2024

All Rights Reserved



https://www.tiktok.com/@thejeremyvine/video/7373595659708009760?_r=1&_t=8mixfAmKYFN
https://www.tiktok.com/@thejeremyvine/video/7373595659708009760?_r=1&_t=8mixfAmKYFN
https://vm.tiktok.com/ZGeo6wCaL/
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et M@ break e
dowmn
ij.a Essential leaming about
e - A how waves work

100% of valenting's l'll-l'
2024 collection have all ¥

@databutmakeitfashion
sharing HOT trending

fashion data in numbers

: the popularity of lab grown
thi GLJEH'I G diamonds is -decmagslng

CULTED'sminitrend E
report insta carousels

Why You Need to Sell on
TikTok Shop
- I
. R Educational X content
S -
soeis miﬁ-:axﬁfﬁfng what "ofiside” s and update on menswear

Iy derek guy &
"'1, Thie first and mast obys is the adoption of a mesh Shirt. These will make
I o leok likoe & deliciaus AS1an poar

Proof New
coldest str

TikTok Shop
teaching us how
to TikTok Shop

L eaming the offside rule : g '!
through shopping terms -

N P | 1 - intemet opened up a world of information. S
oo ool et But only now are users reshaping what that actually looks like. Content is the anti- elitist

—§ : @OK COOL Ltd. 2024 All Rights Reserved

= _entry to a world of information and discovery. We're upskilling intellect and realising it's fun AF.



https://x.com/dieworkwear/status/1815957491018260924?lang=en
https://www.tiktok.com/@nasti_2k/video/7359272506886343968?_r=1&_t=8nxJeVzdAa8
https://www.tiktok.com/@casualslice/video/7387914470791695646?_r=1&_t=8nrQaw30Q6y
https://www.instagram.com/p/C_u7QVWgQKa/?img_index=1
https://www.tiktok.com/@sellwithtiktokshop_us/video/7315424973160516906
https://www.instagram.com/databutmakeitfashion/
https://www.tiktok.com/@rupaulofficial/video/7390424545078873387?_r=1&_t=8nwUpZLCUDo
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The people are reclaiming the power,
rewnting the narrative and bypassing
the structures and ideals that have
reduced or excluded them until now.
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FROM_ /77727 TO bral

B

THEIT GIRLS OF THE INTERNET SAY WHAT ONCE WAS SHAMEFUL ISNOW CHIC

fi07

The evolution of the IT GIRL represents the
continuous shift towards more nuanced and
genuine authenticity.

Stories feel more real and relatable when
they're told with familiarities. It's nice to know
we're eating the same salad as Gabnette.

YE finishes with
Kimmy K and dates
Julia Fox

Sf02
Gabriette

becomesthelT

GIRLIE Chefette

S OF o,

Being ‘cool’ is cheugy and being yourseilf is the new blueprint.
There's no one hobby, music or style that makes us ‘uncool’
anymore - if you're you, that's the goal.

Brands such as Postergirl have set the bar - rejecting shame and
reclaiming body and sex positivity by rewnting the narrative through
their content and the insertion of their product into these scenes.
Your audience is experiencing an awakening, you better keep up.

| @0K COOL Ltd. 2024 All Rights Reserved



https://uk.pinterest.com/pin/666392076126796174/
https://uk.pinterest.com/pin/1125968650494863/
https://exhale.breatheheavy.com/forums/topic/834530-charli-xcx-releases-her-6th-album-brat-listen-here/
https://uk.pinterest.com/pin/29343835067033495/
https://www.instagram.com/poster__girl__official?igsh=dDBlNHRldnV6dDV2
https://www.instagram.com/p/C7xCVSbN1Dx/?igsh=MXJlanJjaXl5ejUyMw==
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And how theIT GIRL
anthem doesn’'tcome

without aphilosophical
exploration of womanhood

In the modern age...

nevenaﬁgi?\‘;pa‘%
Without a point of view, your art (and content) 151 rﬂggaﬂng"“;ﬁ%mes
Is kind of nothing. The internet literate understand that Eascuﬂoﬁhf;’fﬂﬂ? |
the culture today contains multitudes, our discovery is
self-referential, and we're as interested in exploring S
complex ideas as we are gaming. !m‘

about about being really hot in like a

scary way . % ’;]

BRANDS Pay attention in class.
Don’t make the mistake of imagining your
audience as the 2D version of themselves.

AT ._\. _ % . . 7 - .
T" ANl T VT W""

scary way you have to be Iik_é known but
at the same timem™ =~ S 9 o= aﬁ

@0K COOL Ltd. 2024 All Rights Reserved



https://www.youtube.com/watch?v=WJW-VvmRKsE
https://www.youtube.com/watch?v=WJW-VvmRKsE

001 Class Is In Session

OK COOL Trend Report

FUCKWITHTHE SYSTEM

Don't interrupt just to repeat what's been said. Add something hew to the conversation.

How to get 45 million views
on TikTok in 30 days using
the "kickback” analogy
in marketing...

THE KICKBACK V< -
ANALOGY CK VS MEGAPHONE

this is essentially where

I : ia'- 100 .
% o ]ﬂEﬂE. 3 ga \
e Pa % ~ould you E‘ -Jacnt:-swnrk

Sd =557 with Anna Paul next.ona-‘feenage Dr... more

Playlist - Coco Mocoe's Class [

Brands should be creating a content
personality that does something. The best
brands boldly establish themselves through
their tone and codes. But when you can't,
let the right cast of voices do it for you.

The trick is choosing smartly, and this
might not be who you expect.

Traditionally, brands would engage with
creators that represented their story.

The narrative was linear and in favour of the
brand. Now, brands are partnering with the
TikTok natives, letting them take the reins,
allowing the product to fit into their content
and lifestyle in a way that works for them
and feels authentic.

Brands should create social-first content
ONLY when their input is authentic, allowing
the audience to come to the brand through
content that makes sense to them:

The Kickback Analogy (@cocomoncoe).

Intersect into the
convo only when you
have value to add.

™
KICKBACK

MEGHBHIONE

Yelling over the
content or creators
inthe FYP.

@0K COOL Ltd. 2024

All Rights Reserved



https://vm.tiktok.com/ZGeq2P9YD/
https://www.tiktok.com/@marcjacobs/video/7370727141979245867?lang=en
https://www.tiktok.com/@sylvaniandrama/video/7332594606829260064?_r=1&_t=8oGOFzJT3F8

'Substack, Letterboxd, Strava or Discord (to name a few). Our
|search for onginality Is sending us further down the rabbit |
'hole. So it's no wonder we're finding ourselves in increasingly
‘'weird (and wonderful) spaces. Let's take a wander through
‘the platforms offering the niche salvation we're looking for.
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YOUSAIDIT.

002 Internet Extracurriculars

WE'RE READY 10O

GHOST THE SOCIAL

SITUATIONSHIPS
THAT AREN'T

SERVING US.

We hear you. Things are hectic here and what
do we do when things get hectic? Retreat to
nostalgia with broadcast groups that pay
homage to MSN/Tumblr.

The internet is going in a new direction and
we're here for it; ready to mindfully seek the
spaces worth occupying and contributing to.

“TikTok is brain rot (but sometimes
[want that). IG is mates and
inspiration. YouTube is TV. Patreon
is knowledge. WhatsApp sucks
but it's what's everyoneis on.

Facebook is dead and twitter/X is tu._:,ed
an echo chamber of cryptobros -nten'\e a\‘\d
and brands copying each other” oW ﬂ;?:uo“de:\d "
1 mis® | wd @
da 10X ”lﬁ;:il {e:;ig:ﬁ- wer
”Kin w\(ﬂ'}" E%C“
putiS ted
add

20
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002 Internet Extracurriculars

WhatsApp

Facebook

Instagram

Tevitter

Snapchat

Fonter:

Substack: Discord:
WhatsApp broadcast
channels and PL.FYI

21

Instagram and TikTok continue to be the most used
social platforms, BUT we're seeing internet spaces
emerging that are offering the kind of genuine
discourse your audiences are begging for.

ﬁ sophie 5d

me catching up on all my unread substack newsletters

&{J @OK COOL Ltd. 2024 All Rights Reserved
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https://substack.com/@antiheroclub/note/c-62052093

OK COOL

Trend Report

002 Internet Extracurriculars

Everyone deserves a rebrand now and
then. This year, it's the IT girls and the
intermet—specifically, our behaviors on it.

We've been living in an overstimulation,
chronically online, consistently fed
information with no end and we're
looking to retreat and regain control. So
Is it any wonder we've retreated to 2012?!

Blogging is back. And where do you find
us these days when we need a break
from the fyp...

22

@0K COOL Ltd. 2024 All Rights Reserved



https://www.tiktok.com/@heartsfromdrea/video/7243583877447421211?_r=1&_t=8nKLG7fg09J
https://www.tiktok.com/@futurstargirl/video/7219373849345805595?_r=1&_t=8nKLHZForEf
https://www.tiktok.com/@scarlett____/video/7273459640153787649?_r=1&_t=8nKLEeUkjnU

OK COOL

Trend Report

002 Internet Extracurriculars

23

THEIR

PLAYGROUN

The chronically online are seeking social
circles on Substack, Pl.FYl, NoSpace,
and WhatsApp Broadcast channels,
where peer-to-peer communication reigns
supreme. They're the ones dictating what
these spaces are - equal parts creative

and unexpected.

If brands can't play by the rules online,

and break their own (the right way @) in
the process, they'll drive audiences away.

| SUBSTACK

e

Did you see the ne
Hamish McoKenTs cover?
Iy Sundberg

EI‘I":l

Méw - 10m réad

| LETTERBOXD |-

Track films you've watched.
Save those you want to see.
Tell your friends what’s good.

Also availabla

L
F
.. LEL e

LETTERBOXD LETS YOU...

The social natwork for film lovers

1-
mv

m— e LT

| S S ———

JUST REVIEWELD...

g F 1

Write and share reviews. Compile your own
lists. Share your life in film

. SUBSTACK & REALIZING THAT I'VE
. NEVER ONCE HAD AN ORIGINAL
. THOUGHT OR FEELING IN MY LIFE.

. reading a new friends substack and
. resonating so hard with her post about

: working to overcome her social anxiety,
. introversion, and shame to become more
. comfortable and outgoing. not only did

. this inspire me that i need to pick up my
. own substack again, but also that

: becoming less of a weirdo in social

. settings is possible for me too

F;-. @NORMIEEXGIRLFRIEND 23hago

.............................................................

.............................................................

| WESTERN, EVANGELICALS,

Newsletters are back and the culture
critics are coming in hard and fast, with
an expert for everything and anything.

It's a social media platform for film
enthusiasts. A space for specific,
in-depth convos and deep dives.
And the hot takes put X
(cough*Twitter*cough) to shame ...

PY.FYlis a safe space for sharing
any single thought that enters
your mind. Keeping things
simple; recommendations
and questions only.

@0K COOL Ltd. 2024

All Rights Reserved



https://substack.com/home
https://letterboxd.com/
https://www.pi.fyi/home/top

OK COOL Trend Report | 002 Internet Extracurriculars 24

Boiler Room x Coach @&

Today

D This business uses a secure service from Meta
to manage this chat. Tap to learn more

hillii?  ,5.35

WE'VE

hello :) :) :)
it's Boiler Room

— we're scheming something v special
@ & © with Coach in London What do you guys think? 33

100% | would love to come!! Gk

ENTERED

MNot interested? Tap Stop 18:33

apply here for first access if you want to
come o 18:34 Would love to know mora? q,ﬁ 195

THECHAT

Boiler Room x Coach: London -

— BOILER ROOM » Change Vote

We're schemmg somelhing very s

And we're not leaving.

https://blrrm.tv/coach24london 18:34 WANT TO COME TO MALLORCA WITH 5
us? "g
Back soon with more updates...99 Our community means everything to s, In response, the brands, creators and celebrities are

so we want to give you a REFY Summer
experience you will never forget (on us)!

18:34

also finding new ways to authentically connect with their
superfans: on the finstas, group chats and forums.

We've got a handful of spaces to stay
with us at The REFY Villa, Jess will be

— B 4 [y | 5 | 5 taking you to all her favourite spots on
; v ' 11 ’ the island and you'll get the opportunity

to meet the rest of the REFY community!
Favourite song you have released Let us know if you'd like to join between
19th-21st of July! https:/f
refybeauty.com/pages/refy-community

of you said that you are part

of an

& Different or Feel Something

v 720

A

what's your favorite part about
SLO-MO . - VIDEO  PHOTO || PORTRAIT - _PANO performing live?

Just a reminder guys we will only be
taking people who are part of this group
chat! So make sure if you share this with
anyone they're also signed up! Make
G L L i rteiratan e e E et e e e e sure to tag any of your besties in mine

@ and REFY's rece Y
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https://www.desireedesign.co.uk/brand-insider/refys-closest-community-members-enjoy-a-branded-villa-in-mallorca-and-it-looked-like-this
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Knowledge is power. So it shouldn’t be boring. These spaces have allowed users
to make it their own, and demand the discourse they want to be a part of.

t's education, but like, it's actually fun

r =

Overheard at Saie HQ

THE SAIE OF FICE @

Owr office is a goldmine of recommendations.
Our team is always on the prowl for the best new
thing. Here are some of our team’s favorite things

based on this month's office chatter:
1. “Hugo Spritz is the new Aperol Spritz.”

Instead of Aperol it has St. Germain which is a

4 little less bitter and more refreshingly minty with
a touch of floral. If you're in NYC, the one from
Rosemary’s is our favorite!

2. “I feel like Converse are going to be the
new Sambas.”

As you might imagine, this was clearly shared by
a team member too young to remember the
iconic “A Cinderella Story” movie cover. Anyways,
we're preity sure they're making a comeback

because did they ever really go out of style?

The Departed 2006
¥ Watched 26 Dec 2023 B

I'm always a bit nervous talking about my past publicly just because people can
have such a weird sense of familiarity but I dunno, fuck it. I'm proud of my work!

So, I was the dialect coach on this movie but ONLY for the word "microprocessors.” §

[ taught everyone how to say the word microprocessors in the funniest way
possible and I did an amazing job.
Didn't get enough time with Vera, obviously, but the past is the past....

If... more

¥ 19,904 likes

Chicken Run 2000

XXX W Rewa
first movie all week where my family was completely silent

W 5,979 likes

Rear Window 1954
¥ Rewat

Great movie to have on if you have a mom who loves asking how old a movie is
because it looks old!

W 2,539 likes

joyci &
@joyci_schecter

cannot stop thinking about oomf telling me she asks chatgpt to speak as

rupaul to summarize confusing topics

arize plarre bourdieu’s concapt of symbaolic violence in the volce of nups
jay slang as possible

» kittens, gather ‘round and let mama Ru break down the T on Pierre Bo
ot of "Symbolic Viclence™ for you, This fierce French sociologist was all 1
itanding the ways that power manifests and works in society. And hone
3 some knowledge for the gods!

iic violance, my darlings, is a subtle form of power play that happens wi
ant group's values, bellefs, and norms ana 8o desply Ingralned in sociaty
i the status quo. It's like a glitter bomb of oppression, sugar!

i, sis, tha gag is that symbaodic violence is so sneaky, people don't even |
sppressed! They think that's just the way things are, that it's natural, ang
lut the truth is, it's just the dominant group's way of keeping them in ch

3 sure they don't sashay away from their "place.”

nixolic viclencs might ook kos the way wa internalizs tha beauty standa
i, of how we're made to feel { <. pegenerate response fect body-ody-c

10.9K Reposts 2,965 Quotes

94.7K Likes

So, Miss Judith is basically strutting down the
philosophical runway, throwing shade at the
whole idea of gender being as fixed as a
corset on a drag queen's waist. She's telling
us, "Henny, gender ain't what you're born
with; it's the performance, the show you put
on for the audience." Yes, Gawd! It's like even
day is a ball, and we're all competing in the
category of Realness.

Butler's spilling the T that when we wake up
and slap on that gnder - be it butch queen

or high femme - we're doing drag, baby!

17.6K Bookmarks

Substack is the substance we've been looking for. People
with something to say, and now the means to say it.
A place for all users' interests, where brands can share
secrets and knowledge to their most dedicated divas.

It's the film lover’s cinematic universe. A tool for discovery.
Starting with a movie, but ending with community as you
connect and communicate with purpose and genuine
interest. Ayo Edebiri gets it.

ChatGPT to do your homework for you? Ew. ChatGPT
to help you understand the world around you in a
contextual and genuine capacity in language you

understand and resonate with? Slay.

@0K COOL Ltd. 2024

All Rights Reserved



https://open.substack.com/pub/saiebeauty/p/overheard-at-saie-hq?r=u40gw&utm_medium=ios
https://letterboxd.com/fumilayo/films/reviews/
https://x.com/joyci_schecter/status/1755440553611632949?s=46&t=qidLDVlDkgNZlZ_-pWQUaA
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Some of the brands and creators that are doing i
LIKE ONE ELSE.

0K COOL Ltd. 2024 All Rights Reserved




-

OK COOL Trend Report | 003 Top Of The Class 2,
This is your SWEET SPOT.
Speaking fluent TikTok in your
own brand voice - creating an
authentic community. Owning ——
the chaos in your own way. For the past few years, TikTok has humbled brands in
i MWAH B many ways. It was difficult for them to navigate how to

appear on the app without seeming chuegy or boomer -
and with some brands, they've finally seen the light.

Trying to speak TikTok in another
brands voice - copying unique
formats recognisable to another
brands in hope you'll go viral in
the same way.

To speak fluently in Gen Z and to the
s content literate, look to the brands,
\ creators and chaotic fringes doing it best.

Being too dated with your TikTok
strategy, playing it too safe, not
allowing your brand to have a
separate personality on TikTok
i, compared to other platforms.

@0K COOL Ltd. 2024 All Rights Reserved
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They understood the assighment: CHAOTIC CONTENT < GENZ

Marc Jacobs Liquid Death
Luxury brands are speaking in absurdity, and Marc Jacobs are fluent in it; making By blending low-lift, spontaneous content with polished, high-effort studio

them insanely successful on TikTok. Collaborating with Gen Z creators like DJ productions that have a platform native narrative, Liquid Death are able to tell a
Mandy, Gina and rumoured to be behind the success of Beabadoobee. cohesive and compelling story of chaos.

Find related content

@0K COOL Ltd. 2024 All Rights Reserved



https://www.tiktok.com/@marcjacobs/video/7355150327647063326?_r=1&_t=8mitR9rjwwb
https://www.tiktok.com/@marcjacobs/video/7400412904228506910
https://www.tiktok.com/@liquiddeath/video/7379277046788181291
https://www.tiktok.com/@liquiddeath/video/7377819133481635114
https://www.tiktok.com/@liquiddeath/video/7386713381799136558
https://www.tiktok.com/@dj__mandy
https://www.tiktok.com/@dj__mandy
https://www.tiktok.com/@.gina.lynn
https://www.tiktok.com/@gnocchi500?lang=en
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Pa

The @paralympics has been popping off on TikTok, driving conversation
amongst audiences with a bold comedic strategy, all whilst breaking down
stereotypes by bringing the audience in on the joke. It's highly native and

hilariously bold.

N

ScrubDaddy

Making cleaning cool and relevant. Scrub Daddy ATE in 2024, collaborating with
everyone from Dunkin Donuts to Benefit cosmetics. They understand we're thrill
seekers craving unexpected endings. Collaborations and content needs to be

chaos to cut through.

paralympics @

paralympics - 18h ago

We've found him!

J3 Looking for a man tima remix - Tima Pages

paralympics @.
This is Johannes Floors, we think he's who

everyone is looking for.

| f

How, to care for your
Croc Daddy

h'lh[r W
. B .

&
i
‘ -
g
-
P =
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https://www.tiktok.com/@paralympics/video/7397409797278076192
https://www.tiktok.com/@paralympics/video/7397409797278076192
https://www.tiktok.com/@paralympics/video/7397409797278076192
https://www.tiktok.com/@dunkin/video/7376309760959860014?lang=en&q=scrub%20daddy%20dunkin%20donuts&t=1727026449360
https://www.tiktok.com/@scrubdaddy/video/7395961635396947231
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Urban

= ﬂ’;‘\lui} \

V

In their most recent campaign Urban Outfitters allowed their creators to expand
their (and the brand's) creative world. By collaborating in a way that gives them
the power to think bigger than the brief we see creative that has genuine impact
and does the job the brand alone can't do.

Vogue is making politics colloquial and culturally cool by hiring JFK's grandson
and successful TikTokker, Jack Schlossberg, as a political correspondent. No
stranger to the TikTok audience, Jack's job is to discuss politics in a personable,
understandable, and organic way.

,L...:';_'l-' 1. % - I""‘;I a

E r
= it i |
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https://www.tiktok.com/@urbanoutfitterseu/video/7384385548380556576?lang=en
https://www.tiktok.com/@preciouschoices/video/7386992246408613153
https://www.tiktok.com/@voguemagazine/video/7416051823473085739?lang=en
https://www.tiktok.com/@voguemagazine/video/7394271176148749610?lang=en

OK COOL

Who thought leaming about birds could be such a vibe? RSPB bird charity are
educating us on all things birds through their unique spin on trends and culturally

Trend Report | 003 Top Of The Class
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AWAY learns from their creators by al!owmg them to bring to life their own content

vision inspired by the product. Instead of the product being the main event, it's
coded content. The language is TikTok fluent and gets that, at the end of the day, how it authentically works into content that they already produce. The perfect
we love an unexpected laugh. formula for the perfect collabs.
1 Find related content —___Q:‘H‘ :

-

EDUCATION + CHAOS

Th‘e Cormorantii |5
V;tall R
E:Iarkl & \
v and handaﬂme g

_ . | 14 "ffj‘r’ea guys, it's your boy
| S0y o 3 il bird Nadeem.
{SCIEﬂtIﬁCEHYP VARG 4 il |
,"i‘ ; " . e

00:00/00:25
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https://www.tiktok.com/@rspb/video/7382227520352947489?lang=en
https://www.instagram.com/reel/C82HUq9JxBU/?igsh=MWQ1ZGUxMzBkMA%3D%3D
https://www.tiktok.com/@rspb/video/7334756028401061152?q=RSPB&t=1721315037781
https://www.tiktok.com/@away/video/7301784216474324270?lang=en
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SET Active

Since pivoting their strategy & hiring famous creator Sam Vicchiollo to direct their
content, SET Active have popped OFF on TikTok & their followers have shot up.

pass the phmn
¥ — the'offi

putting a Ilftlemc}re skln‘ln

game SO Y our Il‘blu'l,,lI these
SWimsuits

o
-

From branded content to creators in their own right. Luxw

What started as the brands TikTok channel; a fashion and lifestyle page featuring
the office icons, slowly tumed into the franchise of Luxegen itself. A strategic
marketing tactic allowing them to spearhead different content streams aligned to

each office “character’s” aesthetic. Creating a brand based cinematic universe.

t i.i_ 1 4
-ﬁ? This is a Saroop® fan account

Reply —e 7z P
- lUXegen @ - Creator
Reply (21 Cp

View 2 replies
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https://www.tiktok.com/@setactive/video/7373428034042481966?_r=1&_t=8misn5fVzKT
https://www.tiktok.com/@setactive/video/7340794902856633646?_r=1&_t=8mispGGVzE0
https://www.tiktok.com/@luxegen/video/7364068885110263072?_r=1&_t=8miwIaSMGv3
https://www.tiktok.com/@luxegen/video/7368581954121256224?_r=1&_t=8miwG1piYrI
https://www.tiktok.com/@luxegen/video/7411235624100908320

OKCOOL @ Trend Repo

EDUCATING BRANDS'

Be all ears: Don'tignore whatyour
Listen to your audience & people are posting. :
be Involved in the conversation.

Collaborate with community leaders  Don't be rigid & boring.

to speak to thelr people.

Make sure you are agile
and prepared to switch It up.

Be real, give valug,
teach them something.

Don’'t work inisolation:
you need to be listening,
watching, and engaging.

Get loooseee with the creative brief
and lean Into the creator’s niche.

Don't be unresponsive
to your community.




N

Audiences are reciaiming the power from brands,
teaching them what they want to see.




Thisintemet is also in it's leamihg era.
Audiences want more substance and
are setting the pace and leading the class.
[t's forcing brands, creators and content
makers 1o take notes and keep up.
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Chiming in on those conversations and listening to
your audience makes the internet obsessed.

(more like 1 oe-slay)

' CONNOR ©
DhomoCcowbol
& @ I This tomato is so Loewe | can’t explain it
g IVI n t e ¥ gianna rosina @giannarosinaa - 1d

look at this tomato | got

The brands that get it, getit:
you gotta be all ears to the
ground when you wanna be IT.

And sometimes your audience ¥ -

Knows you better than you
know yourself.

2200 024 From Earth - 2.TM Views

Just one image can have massive impact and when
you have such a strong identity, even the most bizarre
links can create connection with your audience.

@0K COOL Ltd. 2024 All Rights Reserved



https://www.tiktok.com/@jasminedarya/video/7377455768267754794
https://wwd.com/pop-culture/culture-news/loewe-tomato-bag-jonathan-anderson-1236422799/

OK COOL Trend Report | 004 Ate-Ucation A7

URL 2 I RL: The intemet isn't what it once was. We used to go looking for things on the internet that were
inspired by our physical IRL space. Now, our IRL spaces are a representation of the intemet's infinite
N CWSTANT taste, tales, styles and stories. Everything you see or hear is somehow influenced by the intemet.

CONVESATION It's why we're not seeing trends die, but evolve.
— T - i i
>

\ no way the man in finance
_“\ girl wrote a new. verse &

\ l
\in fina ncejtrustifund(6’'s

Van In Finance (G6 Trust Fur @ @

] \ blueleyes Girl On Couch, Billen Ted

®

0:01 2:29

2 °H 0

66% of people surveyed said that they had seen or heard the song used at festivals, in DJ
sets, and flash mobs; and from big brands like Disney UK to smaller, more local brands.

@0K COOL Ltd. 2024 All Rights Reserved



https://www.tiktok.com/@girl_on_couch/video/7363742421588512043?q=man%20in%20finance&t=1721042614075
https://vm.tiktok.com/ZGe4XsWeA/
https://vm.tiktok.com/ZGe4X7gAv/
https://vm.tiktok.com/ZGe4XxkQQ/
https://open.spotify.com/track/480llvvXfmFcic8dBHT9pP
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L

leged .
DVLA said “That's @
Hﬂt" When a_Sked Reply Cosos CP

ﬁn‘ ParnsHiltan & - Creatlorn ..-_‘
No, I'm not taking offense. &3 | am anewmom ¢
and just learning as | go. 50 | appreciate '
_E advice when it is kind 2 as I'm just trying to

— be the best mom | can begs
— =l Reply {PI" E:} o C;' -
:".-" View 255 replies =

-

_._.___,.-""
When Paris Hilton installed her baby d“"
seat wrong and it was spotted on TiKTok, ﬁur&u-
the comments section stepped in. e

Instead of shying away from the
commentary or criticism, Paris showed
her community she was learning from

M Showbiz : Vo ST G N\ them and there was no shame in that as oY |
Paris Hilton sparks safety fears = AR ‘ _ a new mum. Cutesiejcrew is readv o

with car seat setup for daughter
l.ondon and son Phoenix

god &

S

Oy : Teaching her audience the lesson that
L e - & even the most sliving girlies can get :
E L o ' educated on TikTok. g
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https://vm.tiktok.com/ZGe4XWsAx/
https://vm.tiktok.com/ZGe4Xvsyn/
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Cultural

phenomenon — |
e

BRAT lifestyle was bom

Live performances
the album -~

_ Creative album promotion TR _ —
CharilreleasedBRAT 5 A me -

idkiwhat: -::harll XCX,put in

"y
" thislentire alhum but after
HEINEVWRM@REBRATIVVATIE YEARSIof beinglinimy——__

1S BENS PANITED CVER grandma era i have

-
reawakenedand am now,
" ready tolenter my brat

part'q,f llelublrat era an-:e

' agam lrn Iiterafly -
S STRUTTING oY this s.:i?g‘\
0 onjthelstreetithank you
gehariiforthis) masterpiece

. £ @
T&
-F
”
1 1
4§ Yo respoabiesd

. S Ih.;'q:.
= Sy
mreawrmmm_!;- | s.

fi B2 - @Charl xex

Its a rat summer '

icaron ﬁd #brat #bra er #e t
: : ’ i ;Slll;"S done some damn good branding, the way O(i\ wj ﬂhﬂ‘ﬂnl;ns?;ﬁé Ef'jarh XCX
Brat went from being an aloum release to a lifestyle. Charli XCX's T TSRS v \lﬁa

marketing has surpassed the realms of the internet and is now the o‘i
most coveted personality trait. But it doesn't stop there, as it's ._
becoming a code we use to talk big ideas and culture at large. W 0K COOL Ltd. 2024 All Rights Reserved
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https://www.instagram.com/p/C75FVkTPBQJ/?utm_source=ig_embed&ig_rid=1a7208ba-bdee-4349-88d0-5f8a0321c2c7&img_index=1
https://www.tiktok.com/@xcx.archive/video/7378531243412983086
https://vm.tiktok.com/ZGesFhdfs/
https://vm.tiktok.com/ZGepoC9TF/
https://www.tiktok.com/@coverartmatters/video/7382377164580097322?_r=1&_t=8nqV7oiAoj3
https://vm.tiktok.com/ZGesFCNUJ/
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004 Ate-U

cation

Seeking virality? As you can see,

the conversations that take holdican’t be tamed.

That means a wilingness to let your content and brand

take ona life of its own. The theory of evolution is an

unstoppable force. Solbe brave, and let your audience
become a part of writing your story. Whether that's

creators or your community.
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~served

the

Intemet

SETVeS

intemet,
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THINK LIKE
YOU'RE
A ® AND
YOUR
AUDIENCE

ISA™

YOU
BETTER

42

r’ Miu Miu's recent summer campaign didn't sell any
. product and no major influencers or celebs were

>

. involved - just connection through giving back.

e ———

PRSR

miymivsummenreads
pﬁ;g,up'in nyc. =

hey from london & |

—

e
—

| >C€ Your audience 5
Lare embedded in their community, B
¢ Cly |

Ry
==

IMPRESS.
k

7

Your audience has the power to swipe you out of their lives
In an instant. And they’re more aware and discerning than
ever before. You have to give them a reason to listen to you,
or your access to them will be revoked.

Think about their world, the perspective you and your brand
can offer they'll care about, the cultural touchpoints that
consume them, and the spaces they’re occupying.

Sometimes I’ll just

-

@0K COOL Ltd. 2024
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https://www.instagram.com/p/C9SfWl-ovJq/

OK COOL Trend Report | 005 | Fear They’'re Onto Us

NOW TIME FOR THE POP QUIZ

What's the most important factor on socials? Your community values...
- Having millions of followers — —t+ An authentic voice that speaks directly to them - x —
- Building a community — x —1  Whatever is trending on the platform — —
| Posting every day - | Constant product promotion i |
When you post, you should... When considering your TOV, you should...
- Get something live just because it’s trending — —  Say whatever Gen Z says, SLAY! - —
- Replicate another brand’s content because it wentviral — — Use the same TOV across all our branding, duh? — —

Develop your own approach to trending formats -

Consider what your brand’s personality x
looks like on that social platform

@0K COOL Ltd. 2024 All Rights Reserved
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TLDR; Our +~ findings.

A GENERATION OF OVERSHARERS

With the wave of education on the intemet, not only do
we have knowledge of the hyperniche subcultures and

—  topics, but we know ourselves better, and we know what

we want. Everyone from RuPaul to Paris Hilton is sharing
their knowledge, and it's powerful.

BASIC VS.BRAVE
Brands copying one another...we're over it. We wanna

know who that brand is anc

- brands that create someth

how they align with us. The
INng knowing it won't be for

everyone, are generally thriling a lot more than the ones
that try too hard. You can smell the desperation.

DON'TFAKEIT TILYOUMAKEIT
Stop trying to impress everyone, it's embarrassing.
Find your specific voice amongst the noise and your
community will find you. Being purposeful with your
strateqy is the building of a personality on social, not
being a one hit wonder.

ACCOMPANY THEMFROMURL TOIRL

The guestion is - how does your content serve your
audience? It's no longer posting for posting’s sake, it's
what your community can carry from their URL
experience into thelr IRL through your brand. Your
followers are now your clients.

@0K COOL Ltd. 2024 All Rights Reserved
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unhinged inspirat
dmeﬁng and leami;
the worid ready to be expyorect

So we'll leave you with this...

Today, social is nu wave academia.

Audiences are seeking to discover the

world, and themselves, through content, .

and it's not high brow, overly worthy or self

important. Instead it's unhinged, joyful, - _

discursive and continually evolving. Bt . e e
Iy g MEaehieved :::iféf:{;?ifd‘:_ijfjj:':::ej;':-ﬁl "" 'spend you r {nonoy.-WIsely B

in e iy A et i
¥l = T iy sl Ery V=t (aly Tyt
{ =t '-I".lTI;"lr'-.ﬂI L& -:5'._I'-_*.‘-_'_.:!.'5'._.2.'_." SVVE a|l

Brands need to contribute something of =" 1

Sieir-lple A Even if it’s a little chaotic.

s atathemepark - ..
. e . _i.'_. o

.

. -
Y.

Take note: don't take your 3
brand too seriously. H&M
Move's new “Test Lab

series by OK COOL.  SSSRAS

@0K COOL Ltd. 2024 All Rights Reserved



https://www.tiktok.com/@skyscanner/video/7406292973576539435
https://www.instagram.com/reel/C9hMOJEClwr/?hl=en
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Doing everything perfectly

You're good/cool

Something weird or cringe

(adjective)

You've had a win/done something good

Someone who has a great vibe/charisma

Cheugy

(adjectice)

Something out of touch or dated

Something/someone acting suspicious

Unhinged

(adjective)

To be out of control (in a good way)

If you have negative aura, you did
something uncool/bad, if you have positive
aura you did something good/cool

(adjective)

Someone who tries exceptionally hard to
be liked, not being their authentic self

@0K COOL Ltd. 2024
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2% Skyscanner g MICHAEL KORS ~ URBAN OUTFITTERS

OK COOQOL is a creative agency built for social, with
a unique understanding and specialism in Gen Z,
youth and subcultures. With headquarters in

I]“m“ ( BREI‘%‘?LI NG e bumble (llfwt(lgf(,am London, New York and Melboumne, we act as
®

1884 strategic and creative partners to the top 0.001%
% of brands.

dJ TikTok OQMeta MONCLER sky

We are enthusiasts: for people, ideas and the
internet. When you work at the frontline of culture,
it's impossible not to be an evangelist for it.

memes, ideas and profiles as we scan the noise

1 _@BUNI New trends and tech ' '
c .. . . e percolate into our collective
e Sp°t|fy * Heineken CHANEL Q LO consciousness, hourly. We are parsing and
sharing thousands of new data points each day,
AWAY benefit M
for signals and map those to our clients needs in
real time.

across cultures, continents and timezones. Slack,
COinbase NORDSTROM % It's fucking rad.

WhatsApp, |G and TikTok DMs ring off with links,
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Q4 2024, H12025 — let’s get busy

Asa strateglc and creative partner
to OK COOL, you'll never miss.

Pass us a note now: studio@okcool.io -

meet up today
totalk 2025"

X yes






